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A socially responsible business model is one of the critical aspects of the growth of the business. However, this should be emphasized more as early as the business is still young rather than later when it matures. In agreement with the presenter, the technique plays a significant role in identifying, establishing, and expanding the potential market size on customer target. This will specifically be enhanced through the bolstering of the company's image and building its brand. The model will empower the employees to leverage the business's resources at their disposal for doing good (Ganescu & Gangone 2017). Social sustainability and contribution are critical features that appeal to the entire customer's new class for any remedy. The features are incredibly essential in the penetration of the customer sets in diverse cultures around a wide geographic area, which will help lay the foundations of the business in the market as it would have been the case as the business matures. 
[bookmark: _Hlk54833038]Additionally, the earlier the technique is adopted, the earlier it will play a critical role in the improvement of the team's productivity and motivation. The socially responsible model will provide the employees with time to support their initiatives, which in turn will build their pride, loyalty, and motivation among the members as well as the organizations within the company. This will be key in increasing their work morale. As a result, every individual in the company is more engaged, productive, and responsive. The model will also be the foundation for the retention of the employees and better candidates' attraction. The success of any business is driven by the team members' quality that it can attract and retain. Having this model while the business starts will have it recognized for providing a socially responsible culture for its employees and comparable programs outside the business, hence attracting the perfect and brightest workforce (Ganescu & Gangone 2017).
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